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November 2023 Consumer Pulse

Consumer Holiday Spending
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Survey: Age, Region, Lifestyle Demographic

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

IN NOVEMBER 2023, GLOBAL X RESEARCH SURVEYED 1,091 INDIVIDUALS IN THE UNITED STATES REGARDING SPENDING 

HABITS FOR THE UPCOMING HOLIDAY SEASON. 

Note: N = 1,088

Source: Global X, November 2023
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During the Holiday Season, Consumers Prioritize Gift Giving Spending Over Personal Spending

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

38% OF RESPONDENTS ANTICIPATE SPENDING BETWEEN $101-$500 ON GIFTS FOR OTHERS, WHILE 60% 

ANTICIPATE SPENDING LESS THAN $100 ON THEMSELVES. 

Note: N = 1,091

Source: Global X, November 2023
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Q: HOW MUCH MONEY DO YOU PLAN ON SPENDING THIS HOLIDAY 
SEASON ON GIFTS FOR OTHERS?

(% OF RESPONDENTS)

$0 $100 or less $101-500 $501-1000 $1001+ I’m not sure

HOW MUCH DO YOU ANTICIPATE SPENDING ON THINGS FOR 
YOURSELF AT HOLIDAY SALES?

(% OF RESPONDENTS)
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Q: WHAT PERCENTAGE OF YOUR HOLIDAY SPENDING DO YOU 
ANTICIPATE WILL BE MADE ON BLACK FRIDAY/CYBER MONDAY?

(% OF RESPONDENTS)

Black Friday/Cyber Monday Expected to Dominate Holiday Shopping

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

MAJORITY OF RESPONDENTS ANTICIPATE DOING UP TO 50% OF THEIR HOLIDAY SHOPPING ON BLACK 

FRIDAY/CYBER MONDAY, AND THE MAJORITY ARE LOOKING TO SAVE 31% OR MORE ON SALES.

Note: N = 1,091

Source: Global X, November 2023
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Q: WHAT PERCENTAGE DISCOUNT MOTIVATES YOU TO PURCHASE 
ITEMS DURING BLACK FRIDAY OR CYBER MONDAY?

(% OF RESPONDENTS)
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4%

15%

27%

39%

42%

62%

None of the above

I don't actively seek out deals

Deal aggregator websites or apps

Social media and influencer recommendations

Word of mouth from friends and family

Retailer websites and email newsletters

Q: HOW DO YOU STAY UPDATED ON THE LATEST HOLIDAY DEALS 
AND PROMOTIONS? (SELECT ALL THAT APPLY)

(% OF RESPONDENTS)

Retail Newsletters and Word of Mouth Keep Consumers Informed on Holiday Deals  

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

EMAIL NEWSLETTERS AND WORD OF MOUTH ARE THE TWO MOST COMMON WAYS RESPONDENTS FIND 

HOLIDAY SALES, AND MORE THAN HALF ARE LOOKING TO SPEND LESS THAN $100 PER GIFT RECIPIENT.

Note: N = 1,091

Source: Global X, November 2023
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Q: ON AVERAGE, HOW MUCH ARE YOU SPENDING PER GIFT 
RECIPIENT THIS HOLIDAY SEASON?

(% OF RESPONDENTS)

$0-100 $101-250 $251-500 $501+ I’m not sure
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15%
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Q: HOW DO YOUR SPENDING HABITS COMPARE TO LAST HOLIDAY 
SEASON?

(% OF RESPONDENTS)

I am spending more I am spending less I am spending the same I am not sure

Shoppers Cautious About Holiday Spending With Anticipation of Taking on Credit Card Debt

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

ONLY 15% OF RESPONDENTS ANTICIPATE SPENDING MORE ON HOLIDAY GIFTING THIS YEAR, AND ALMOST 

HALF ANTICIPATE TAKING ON CREDIT CARD DEBT.

Note: N = 1,091

Source: Global X, November 2023

Somewhat

Yes

27%
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21%

Yes No

WILL YOU BE TAKING ON CREDIT CARD DEBT TO PURCHASE 
HOLIDAY GIFTS THIS SEASON?

(% OF RESPONDENTS)
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Economy Concerns Dampen Holiday Spending, and Consumers Take Advantage of Holiday Sales

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

35% OF RESPONDENTS ARE SPENDING LESS ON HOLIDAY GIFTS BECAUSE OF CONCERNS ABOUT THE 

ECONOMY, AND 40% ANTICIPATE TAKING ADVANTAGE OF SALES TO SAVE MONEY.

Note: N = 1,091

Source: Global X, November 2023
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Other

I expect to spend more as a result of lifestyle changes

I expect to spend less as a result of lifestyle changes

I expect to spend more because my discretionary spending has increased

I expect to spend less because my discretionary spending has decreased

I expect to spend more because I am not concerned about a possible recession

I expect to spend less because I am concerned about the state of the economy

I expect to take advantage of the seasonal deals and promotions

Q: WHICH OF THE FOLLOWING DO YOU AGREE WITH? (SELECT ALL THAT APPLY)
(% OF RESPONDENTS)
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Shoppers Prioritize Material Gifts, and Hybrid Shopping is Favored 

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

HALF OF THE RESPONDENTS SHOP BOTH IN-STORE AND ONLINE, WITH AN EMPHASIS ON ONLINE 

SHOPPING, AND MORE THAN HALF ARE BUYING MATERIAL GIFTS THIS HOLIDAY SEASON.

Note: N = 1,091

Source: Global X, November 2023
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Q: WHAT ARE YOUR PREFERRED METHODS OF SHOPPING FOR 
HOLIDAY GIFTS?

(% OF RESPONDENTS)

Online In-store Both I’m not sure
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Travel

Other

Meals/food

Experiences

Gift certificates

Material gifts

Q: WHAT TYPE OF HOLIDAY GIFTS DO YOU ANTICIPATE PURCHASING 
FOR OTHERS?

(% OF RESPONDENTS)
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Price, Selection, and Delivery Time are Top Factors When Choosing Where to Shop for Holiday Gifts

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

CONSUMERS RANKED RETAILERS WITH COMPETITIVE PRICES AS THE MOST IMPORTANT FACTOR, 

FOLLOWED BY SELECTION AND DELIVERY TIME.

Note: N = 1,091

Source: Global X, November 2023
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I look for retailers that are eco-friendly/sustainable

I look for retailers that have knowledgeable sales associates

I shop for gifts at retailers that have loyalty and rewards programs

I look for retailers that have positive customer reviews

I try to support small businesses

I try to avoid crowded stores

I look for retailers with fast delivery times

I look for retailers where I can purchase the majority of gifts

I look for retailers that offer competitive prices

Q: RANK THE FACTORS THAT DETERMINE WHERE YOU SHOP FOR HOLIDAY GIFTS IN ORDER OF IMPORTANCE.
(% OF RESPONDENTS)

1 (Most important) 2 3 4 5 6 7 8 9 (Least important)
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Cash, Debit, and Credit Remain the Most Popular Payment Methods

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

MORE THAN HALF OF RESPONDENTS ANTICIPATE USING CASH OR DEBIT CARDS TO PAY FOR GIFTS THIS 

YEAR, FOLLOWED BY CREDIT CARDS.

Note: N = 1,091

Source: Global X, November 2023
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Other

Cryptocurrency

Digital wallets

Contactless payment

Installment plans

Mobile payment apps

Online payment services

Credit

Cash or debit card

Q: HOW DO YOU PREFER TO PAY FOR YOUR HOLIDAY PURCHASES? (SELECT ALL THAT APPLY)
(% OF RESPONDENTS)
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Global X’s Thematic Growth ETF Suite

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

GLOBAL X’S FUND SUITES COMPRISE OF 112 ETFS IN TOTAL, SPANNING THEMATIC GROWTH, INCOME, INTERNATIONAL 

ACCESS, COMMODITIES, RISK MANAGEMENT, AND OTHER STRATEGIES.

1. As of 11/21/2023. US-registered funds.

Disruptive Technology

Social Media ETF (SOCL)

Lithium & Battery Tech ETF (LIT)

FinTech ETF (FINX)

Internet of Things ETF (SNSR)

Robotics & Artificial Intelligence ETF (BOTZ)

Autonomous & Electric Vehicles ETF (DRIV)

Artificial Intelligence & Technology ETF (AIQ)

Cloud Computing ETF (CLOU)

Video Games & Esports ETF (HERO)

Cybersecurity ETF (BUG)

Data Center REITs & Digital Infrastructure ETF (VPN)

Blockchain & Bitcoin Strategy ETF (BITS)

Blockchain ETF (BKCH)

Metaverse ETF (VR)

PropTech ETF (PTEC)

Defense Tech ETF (SHLD)

People & Demographics

Millennial Consumer ETF (MILN)

Aging Population ETF (AGNG)

Health & Wellness ETF (BFIT)

E-commerce ETF (EBIZ)

Cannabis ETF (POTX)

Telemedicine & Digital Health ETF (EDOC)

Genomics & Biotechnology ETF (GNOM)

China Biotech Innovation ETF (CHB)

Multi-Theme

Thematic Growth ETF (GXTG)

Physical Environment

U.S. Infrastructure Development ETF (PAVE)

Renewable Energy Producers ETF (RNRG)

CleanTech ETF (CTEC)

Clean Water ETF (AQWA)

Wind Energy ETF (WNDY)

Solar ETF (RAYS)

Hydrogen ETF (HYDR)

AgTech & Food Innovation ETF (KROP)

Disruptive Materials ETF (DMAT)

Green Building ETF (GRNR)

Carbon Credits Strategy ETF (NTRL)
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Global X’s Thematic Growth ETF Suite

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

GLOBAL X’S FUND SUITES COMPRISE OF 112 ETFS IN TOTAL, SPANNING THEMATIC GROWTH, INCOME, INTERNATIONAL 

ACCESS, COMMODITIES, RISK MANAGEMENT, AND OTHER STRATEGIES.

1. As of 11/21/2023. US-registered funds.

Dividend

SuperDividend ETF (SDIV)

SuperDividend U.S. ETF (DIV)

MSCI SuperDividend EAFE ETF (EFAS)

MSCI SuperDividend Emerging Markets ETF (SDEM)

SuperDividend REIT ETF (SRET)

Alternative Income ETF (ALTY)

S&P 500 Quality Dividend ETF (QDIV)

Covered Call

Dow 30 Covered Call ETF (DJIA)

Dow 30 Covered Call & Growth ETF (DYLG)

Nasdaq 100 Covered Call ETF (QYLD)

S&P 500 Covered Call ETF (XYLD)

Russell 2000 Covered Call ETF (RYLD)

Nasdaq 100 Covered Call & Growth ETF (QYLG)

S&P 500 Covered Call & Growth ETF (XYLG)

Russell 2000 Covered Call & Growth ETF (RYLG)

Financials Covered Call & Growth ETF (FYLG)

Information Technology Covered Call & Growth ETF (TYLG)

Health Care Covered Call & Growth ETF (HYLG)

Nasdaq 100 ESG Covered Call ETF (QYLE)

S&P 500 ESG Covered Call ETF (XYLE)

MSCI Emerging Markets Covered Call ETF (EMCC)

Preferreds

U.S. Preferred ETF (PFFD)

Variable Rate Preferred ETF (PFFV)

SuperIncome Preferred ETF (SPFF)

MLPs

MLP ETF (MLPA)

MLP & Energy Infrastructure ETF (MLPX)

Fixed Income

Emerging Markets Bond ETF (EMBD)

1-3 Month T-Bill ETF (CLIP)

U.S. Cash Flow Kings ETF (FLOW)

Risk Managed Income

Nasdaq 100 Risk Managed Income ETF (QRMI)

S&P 500 Risk Managed Income ETF (XRMI)

Interest Rate Volatility & Inflation Hedge ETF (IRVH)

Alpha

Guru Index ETF (GURU)

Adaptive

Adaptive U.S. Factor ETF (AUSF)

China Sector

MSCI China Energy ETF (CHIE)

MSCI China Materials ETF (CHIM)

MSCI China  Industrials ETF (CHII)

MSCI China Consumer Discretionary ETF (CHIQ)

MSCI China Consumer Staples ETF (CHIS)

MSCI China  Health Care ETF (CHIH)

MSCI China Financials ETF (CHIX)

MSCI China Information Technology ETF (CHIK)

MSCI China Communication Services ETF (CHIC)
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Global X’s Thematic Growth ETF Suite

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

GLOBAL X’S FUND SUITES COMPRISE OF 112 ETFS IN TOTAL, SPANNING THEMATIC GROWTH, INCOME, INTERNATIONAL 

ACCESS, COMMODITIES, RISK MANAGEMENT, AND OTHER STRATEGIES.

1. As of 11/21/2023. US-registered funds.

MSCI China  Utilities ETF (CHIU)

MSCI China Real Estate ETF (CHIR) 

Single-Country 

MSCI Argentina ETF (ARGT)

DAX Germany ETF (DAX)

MSCI Greece ETF (GREK)

MSCI Colombia ETF (GXG)

MSCI Nigeria ETF (NGE)

MSCI Norway ETF (NORW)

MSCI Pakistan ETF (PAK)

MSCI Portugal ETF (PGAL)

MSCI Vietnam ETF (VNAM)

India Active ETF (NDIA)

Brazil Active ETF (BRAZ)

Regional

MSCI Next Emerging & Frontier ETF (EMFM)

FTSE Southeast Asia ETF (ASEA)

Emerging Markets ETF (EMM)

Emerging Markets Great Consumer ETF (EMC)

Interest Rate Hedge ETF (RATE)

Commodities

Silver Miners ETF (SIL)

Gold Explorers ETF (GOEX)

Copper Miners ETF (COPX)

Uranium ETF (URA)

Sustainable Investing

Conscious Companies ETF (KRMA)

Carbon Credits Strategy ETF (NTRL)

Faith-Based

S&P 500 Catholic Values ETF (CATH)

S&P 500 Catholic Values Developed ex-U.S. ETF (CEFA)

Risk Management

Adaptive U.S. Risk Management ETF (ONOF)

Nasdaq 100 Collar 95-110 ETF (QCLR)

Nasdaq 100 Tail Risk ETF (QTR)

S&P 500 Collar 95-110 ETF (XCLR)

S&P 500 Tail Risk ETF (XTR)
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Risk Information

N O V E M B E R  2 0 2 3  C O N S U M E R  P U L S E  S U R V E Y

Investing involves risk including the possible loss of principal. Narrowly focused investments may be subject to higher volatility. The investable universe for thematic ETFs may be 

limited. Technology themed investments may be subject to rapid changes in technology, intense competition, rapid obsolescence of products and services, loss of intellectual 

property protections, evolving industry standards and frequent new product productions, and changes in business cycles and government regulation.

Carefully consider the Funds’ investment objectives, risk factors, charges, and expenses before investing. This and additional information can be found 
in the Funds’ summary or full prospectus, which may be obtained by calling 1.888.493.8631, or by visiting globalxetfs.com. Please read the prospectus 
carefully before investing.

Global X Management Company LLC serves as an advisor to Global X Funds. The Funds are distributed by SEI Investments Distribution Co. (SIDCO), which is not affiliated with 
Global X Management Company LLC or Mirae Asset Global Investments. 

This information is not intended to be individual or personalized investment or tax advice and should not be used for trading purposes. Please consult a financial advisor or tax 
professional for more information regarding your investment and/or tax situation.

No content contained in these materials or any part thereof (“Content”) may be modified, reverse engineered, reproduced or distributed in any form or by any means, or stored in a 

database or retrieval system, without the prior written permission of Global X. The Content shall not be used for any unlawful or unauthorized purposes.  Global X does not 

guarantee the accuracy, completeness, timeliness or availability of the Content and is not responsible for any errors or omissions, regardless of the cause, for the results obtained 

from the use of the Content. 

THE CONTENT IS PROVIDED ON AN “AS IS” BASIS. GLOBAL X AND ITS AFFILIATES DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, 

BUT NOT LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE OF THE CONTENT. 

In no event shall Global X or its affiliates be liable to any party for any direct, indirect, incidental, exemplary, compensatory, punitive, special or consequential damages, costs, 

expenses, legal fees, or losses (including, without limitation, lost income or lost profits and opportunity costs) in connection with any use of the Content even if advised of the 

possibility of such damages."
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